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Course Intro

Communication

« MNotices & Questions

¢ Please join Kakao open-chat room

= https://open.kakao.com/o/gM4jQ%hi

= EESIMAM OS5 1 5570
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o=z SH|FMHR.
« Personal counsel (Scholarship, recommendation letter, etc.)

o CJ-counselling room (Anything but the class content)

s CJMHEA: https://open.kakao.com/o/s8zTrYCf

https://changjunlee.com/teaching/grad _immersive/about/
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UX(User Experience)
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AZOCIOYM UXE O EHol @4 XD

UX 7| 24

A (Usability)

(Intuitiveness)
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A2 X =& (User Engagement)

A3 (Emotional Experience)
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7|= *{&(Technology Adoption)

7|2 =8 2 (TAM: Technology Acceptance Model)

 Fred Davis (1989)0f 2|3} ot
« M7|=0] AFZXIO|A =8E= 1= A%ot= 2

- T 909l X =

roF] A technology acceptance model for empirically testing new end-user
information systems: Theory and results

ED Davis - 1985 - dspace mit edu

... the proposed technology acceptance model (TAM) and to ... of the theoretical foundation for
TAM. Arguments are presented ... Next, TAM is specified, followed by a detailed discussion of ...

¢ Save WY Cite Cited by 14098 Related articles Al 8 versions &9

783 (Perceived Usefulness) & 21X| =l AtE & 0|-d(Perceived Ease of Use)
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Figure 1. Technology Acceptance Model (TAM)
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7|= X & (Technology Adoption)

2 E 7|2 +8 2 (UTAUT: Unified Theory of Acceptance and Use of Technology)

Consumer acceptance and use of information technology: extending the unified
o F p gy g
+ Venkatesh et al. (2003)0“ |°H 7H theory of acceptance and use of technology
. TAM ; 9"78' |_0:| *|‘§|’5'|' 0°=|'6'I: _y__lc_li _;E;d %% o -g|_ V Venkatesh, JYL Thong, X Xu - MIS quarterly, 2012 - JSTOR
! o .. Areview and synthesis of eight theories/models of technology use resulted in the unified
o Al 7|'D| El O_I & UX Q;l _—I_Lo_” A_I 7| % xH EH _E_Aﬁ-i 0” %_g_ 7|_% theory of acceptance and use of technology (UTAUT, Venkatesh et al. 2003). UTAUT has ...
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7|= *{&(Technology Adoption)

Performance
Expectancy’

+ Performance Expectancy (A1t 7|CH)

— TAMZ| Perceived Usefulness 74

Effort
24 Expectancy- - —
- Effort Expectancy (& 7|Cff) — TAM Behaviora | Use
Intention H _— Behavior
9| Perceived Ease of Use 7l '4 | ,"5“'“ — /
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« Social Influence (At2|H G2 — 7= oo

Faciitaling

Conditions *

Hedonic /

Maotivation

1. Moderated by age and gencer

2. Moderated by age, gender, and
expenance

3. Moderated by age, gender, and
expenance

4. Effect on use behavior is

moderated !J':.-' .CII_]I" and experence

Mew relaticnships are shown as

darker lines
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Figure 1. Research Model: UTAUT2




Conjoint Analysis(CE)
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