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FASHION, cuLTURE, AND NEW TECHNOLOGY @_

The only constant in nature is change.
kizclub9@gmail.com
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THE POWER OF DEFINITION

You can see as much as you know.
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THE PURSUE OF MEANS, NOT Goals

|
I
: Distinguishing between goals and means
I
I

In the beginning was the Word,

and the Word was with God,

and the Word was God.
(John 1:1)




wHo's WHO

The chronicles of someone

YONSEI Univ.

Dept. of Economics
(1991-96)

Corporate MBA
(2014-2016)

SKK Univ.
Interaction Science

Ph.D.
(2017-2023)

LG Electronics., co.

Planning & sales
(1995-1997)

LOTTE Dept. store

MD Planning & sales
(2002-2022)



DIGITALIZATION OF DIGITAL IMMIGRANT COMPANY

Without a strategy, it is worse to follow.
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DIGITAL VS. ANALOGUE

Let me see the information of that pencil by using numbers.
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Analogue ozz2 L=y 2=il]
[Greek] “ana-” throughout; according to
“logos” ratio, proportion

1 (of an electronic process) using a continuously

changing range of physical quantities to measure

or store data
2 (of a clock or watch) showing the time using ha
nds on a dial and not with a display of numbers

<Oxford Learner’s Dictionaries>
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[Latin] digitus ; finger or toe

1 (of clocks, watches, etc.) showing information

by using figures, rather than with hands that poi

nt to numbers

<Oxford Learner’s Dictionaries>
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(1) Analog Signal

;continuous

;smooth

(2) Digital Signal

;stair-stepped

;intermittent




Digital
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Digital & Analog




IMIGRANTS, NOMADS OR NATIVES IN DIGITAL

Why digital, why not analogue?
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IMIGRANTS, NOMADS OR NATIVES IN DIGITAL

|
i
: Why digital, why not analogue?
|
I
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2 DIGITAL NATIVES

DIGITAL IMMIGRANTS
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Digital Immigrants
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Digital Native Company
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Digital Immigrant Company

BookHotel Intents

I'd like to book a hotel Utterances
Sure, which city? ;
New York City
What date are you leaving?
November 30th, 2016

Are you sure you want to
book the hotel in NYC?

Thank you, The reservation

Fulfill
went through successfully. g .‘ mént

Amazon Al
L Intelligent Services Powered By Deep Learning

- - - AI Services
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JORDACHE

Q&A

sn't change is the fact that everything
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THE DEFINITION OF FASHION

The origin of a word, FASHION.
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FASHION AT THE RIGHT TIME AND OCCAS/ON

TPO is not a formal English word, but rather a Japanese compound word.
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FASHION AT THE RIGHT TIME AND OCCAS/ON

TPO is not a formal English word, but rather a Japanese compound word.
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WHAT IS MERCHANDISING?

I
I
I
} Find the authentic definition
I
I

a \ Merchandising ous
[uncountable]

1 the activity of selling goods, or of

ing

trying to sell them, by advertising or

displaying them

2 products connected with a popular

dl
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film, person or event; the process of
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selling these goods
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Clearance
merchandise

marketing,ie,
consumer

sto
Season

<<Oxford Learner’s Dictionaries> >
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A FANTASTIC SPACE FROM AN MID PERSPECTIVE

|
I
: Good to Great
|
|

0% = 5 ZME 7% — 0%
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6, 500 Q}l il Eml'i I:Il'l 7—||' sale & lease-back

“Light in your life"




a concept product




Haute couture prét-a-porter

a Product &M a Merchandise & 5a
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A FANTASTIC SPACE FROM AN MID PERSPECTIVE

|
I
: Good to Great
|
|

19 #=

6,1919 22 = wux 2775 58899
5,0002 £XtH| z 24

6,500% ZZ3A 012} sae & fease-back

“Light in your life"

: 0% = 5 ZME 7% — 0%

78t o Aol T M 60059 x|

Merchandising rous

[uncountable] the activity of selling
goods, or of trying to sell them, by

advertising or displaying them

< <Oxford Learner's Dictionaries> >



| THINK THAT'S THE RIGHT PATH TO TAKE







FASHION vs. TECHNOLOGY
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THE POWER OF AUTHENTICITY

|
I
: One of the next generation’s value
I
|

"...I very frequently get the question.
What's gonna change in the next 10
years?

And that is an interesting question.
It's a very common one.

| almost never get the question.
What's not going to change in the
next 10 years?

| submit to you that that second qu
estion is actually the more importan
t of the two...

| know that's gonna be true 10 years
from now.

They want fast delivery. They want fa
st selection...

Jeff bezos, AMAZON's CEO
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